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September 2026: A Month for
Reconnecting, Refocusing & Building
Momentum

September has a different energy than the summer months. Routines begin to return, families
settle into new schedules, businesses start looking toward the final quarter, and organizations
begin thinking more seriously about what they want to accomplish before the end of the year.

For many small businesses and nonprofits, September can be a valuable reset point.

Customers may be returning to regular routines. Parents and families are adjusting to school
schedules. Business owners are reviewing priorities. Organizations are preparing fall programs,
community events, fundraising initiatives, and year-end campaigns.

That makes September more than a month filled with holidays. It is an opportunity to reconnect
with your audience and help them move into a new season with greater clarity.

The challenge is knowing which opportunities deserve your attention.

There are dozens of awareness days, national observances, industry celebrations, and
social-media-friendly holidays throughout the month. You do not need to participate in all of
them. In fact, trying to acknowledge everything can make your content feel scattered and leave
your audience wondering what your organization actually stands for.

Instead, choose the holidays that connect naturally to your audience, your services, your
mission, or your community.

Labor Day can create an opportunity to recognize workers and the people behind local
businesses. National Payroll Week can provide useful educational content for business owners.
National Suicide Prevention Week requires a thoughtful, resource-oriented approach. National
Grandparents Day can create space for family stories and intergenerational connections.

Other September observances provide opportunities for education, civic engagement,
environmental awareness, gratitude, seasonal content, business recognition, and community
storytelling.

The goal is not to turn every holiday into a promotion.
The goal is to use relevant moments as conversation starters.

A nonprofit might use a September observance to tell an impact story. A consultant might use a
business-related holiday to teach one useful lesson. A restaurant might use a fun food holiday



to create conversation. A community organization might highlight a local partner. A service
provider might use the first day of fall to help customers prepare for a seasonal change.

These approaches are more sustainable because they connect the holiday to something your
organization already does.

That is the foundation of the MCMR approach: Marketing With Purpose.
Before adding a holiday to your calendar, ask:

Does this holiday make sense for our audience?

Can we contribute something useful?

Does it connect to our mission, expertise, community, or personality?
Would our audience benefit from hearing from us about this topic?

If the answer is yes, use the opportunity intentionally.

If the answer is no, it is okay to skip it.

The MCMR Tiered Priority System

Featured — Tier 1
High-impact holidays with broad appeal and strong opportunities for meaningful engagement.

These should receive the strongest marketing recommendations and may support a campaign,
storytelling series, email, blog, community initiative, or other larger content effort.

Supporting — Tier 2

Good opportunities for educational content, storytelling, community building, relationship
marketing, and audience engagement.

These can usually be addressed through one strong social post, short video, email, or
educational resource.

Light-Touch — Tiers 3 & 4

Simple, low-effort content opportunities that can keep social channels active without requiring a
major campaign.

A photograph, question, poll, short caption, or simple graphic may be enough.



Use With Awareness
Meaningful observances that should be approached thoughtfully and respectfully.

The focus should generally be education, recognition, remembrance, awareness, listening, or
community support rather than sales.

Some holidays can carry more than one designation, such as Featured | Use With Awareness.

September Content Balance

Use the MCMR strategic content mix as a starting point:

40% Community & Impact

30% Small Business & Entrepreneur Support
20% Family & Relationships

10% Fun & Engagement

September's holiday calendar naturally supports a strong mix of community, education,
business support, family relationships, civic engagement, and seasonal content.

The percentages should serve as a guide rather than a rigid formula. Authenticity and strategic
relevance should always come first.




DAILY HOLIDAY BLUEPRINTS

Labor Day

Date: September 7, 2026

Priority: Featured

Best For:

Small Businesses, Service Providers, Nonprofits, Community Organizations, Local Businesses,
Professional Services

Why It Matters

Labor Day provides an opportunity to recognize the people whose work keeps businesses,
families, and communities moving.

For small businesses, that can mean celebrating employees, contractors, partners, customers,
or other people who contribute to the organization. For nonprofits, it can be an opportunity to
recognize volunteers and community members.

The holiday can also support conversations about work-life balance, meaningful work, local
entrepreneurship, and the people behind the services customers rely on.

Rather than turning Labor Day into a generic sale, consider using it to recognize people.

MCMR Tip

Put the people behind the work at the center of your message.

Content Ideas

Introduce team members and explain what they contribute.

Share a behind-the-scenes look at your organization.

Recognize a local business or community partner.

Ask followers what they enjoy most about their work.

Share a customer or employee story.

Discuss one lesson your organization has learned about sustainable work.

Recommended Content



Create a people-focused recognition post featuring your team, volunteers, customers, or
community partners.

Keep It Simple

Take one candid team photograph and write three sentences about the people who make your
organization possible.

Caption Starter
Today, we're taking a moment to recognize the people behind the work.

From our team to the customers, partners, volunteers, and community members who support
what we do, we're grateful for everyone who helps move our work forward.

Happy Labor Day from [Organization Name].

Call to Action

Tag someone who deserves recognition.
Share what you enjoy about your work.

Thank a coworker or community partner.

Tell us what meaningful work looks like to you.

Visual Direction

Use authentic team photography, workplace images, community photographs, or a clean
typography graphic.

Think Beyond Social

Turn the recognition into an employee spotlight, newsletter feature, or community-partner story.

Hashtags

#LaborDay #SmallBusiness #CommunityMatters #WorkplaceCulture #SupportLocal




National Payroll Week

Date: September 7-11, 2026

Priority: Supporting
Best For:

Payroll Professionals, Accountants, HR Providers, Business Consultants, Small Businesses,
Entrepreneurs

Why It Matters

Payroll is one of the operational responsibilities that can quickly become complicated for small
business owners.

National Payroll Week creates a natural opportunity for financial and HR professionals to
educate business owners about payroll processes, employee management, recordkeeping,
planning, and the importance of getting the basics right.

For businesses outside the payroll industry, the week can also be used to recognize the people
who keep important administrative functions running.

The strongest content will teach rather than sell.

MCMR Tip

Use educational content to answer the questions business owners are often afraid to
ask.

Content Ideas

Share a payroll preparation checklist.

Explain common payroll mistakes.

Provide tips for organizing employee records.

Share questions a new employer should ask a payroll provider.
Recognize payroll and HR professionals.

Create a short "payroll terms explained" carousel.

Recommended Content

Create a simple educational carousel explaining three payroll issues small business owners
should review.



Keep It Simple

Share one payroll reminder that business owners can act on this week.

Caption Starter
Payroll may happen on a regular schedule, but that doesn't mean it should run on autopilot.

During National Payroll Week, we're sharing a few simple reminders to help business owners
stay organized and confident when managing one of the most important parts of their business.

What payroll question would you like explained?

Call to Action

Save this checklist.

Share this with a business owner.
Ask us a payroll question.

Learn more about [Service].

Visual Direction

Use a clean checklist graphic, simple business photography, or a carousel with one payroll
concept per slide.

Think Beyond Social

Turn the content into a downloadable payroll checklist, email series, blog article, or webinar.

Hashtags

#NationalPayrollWeek #SmallBusinessTips #BusinessEducation #Entrepreneurship #HR




National Suicide Prevention Week

Date: September 6-12, 2026

Priority: Featured | Use With Awareness

Best For:

Nonprofits, Healthcare Organizations, Schools, Community Organizations, Mental Health
Organizations, Employers

Why It Matters

National Suicide Prevention Week provides an opportunity to share awareness, supportive
resources, and information that can help people recognize the importance of mental health and
connection.

Organizations participating should approach the week with care. The goal is not to create a
promotional campaign but to use the organization's platform responsibly.

Content should focus on education, supportive resources, reducing stigma, encouraging people
to seek help, and reminding audiences that they do not have to navigate difficult moments
alone.

Organizations should rely on qualified mental-health resources and avoid oversimplified
messaging.

MCMR Tip

When the subject is sensitive, being useful is more important than being visible.

Content Ideas

Share reputable mental-health resources.

Explain how organizations can support employee well-being.

Share information about recognizing warning signs using qualified sources.
Highlight local mental-health organizations.

Encourage supportive conversations.

Create a resource-focused email.

Recommended Content

Publish a resource-centered post that directs audiences toward qualified support organizations
and professional resources.



Keep It Simple

Share one thoughtfully designed resource graphic with accurate support information.

Caption Starter
Some conversations are too important to overlook.

During National Suicide Prevention Week, we're taking a moment to encourage awareness,
compassion, connection, and access to support.

If you or someone you know is struggling, please consider reaching out to a qualified
mental-health professional or trusted support resource.

Call to Action

Learn more about mental-health resources.

Share this resource with someone who may need it.
Check in with someone you care about.

Learn how to support someone in your community.

Visual Direction

Use simple typography and minimal design. Prioritize readability over decorative elements.

Think Beyond Social

Create a workplace resource page, employee resource guide, newsletter, or community
resource list.

Awareness Reminder

Do not use this observance for discounts, sales, lead-generation language, or
self-congratulatory marketing. Avoid sensational language. Focus on awareness, compassion,
education, and credible resources.

Hashtags

#SuicidePrevention #MentalHealthAwareness #CommunitySupport #MentalHealthMatters
#YouAreNotAlone




Patriot Day & National Day of Service and
Remembrance

Date: September 11, 2026

Priority: Featured | Use With Awareness

Best For:

Community Organizations, Nonprofits, Local Businesses, Civic Organizations, Employers

Why It Matters

September 11 is a day of remembrance and reflection.

Organizations that choose to acknowledge the day should focus on honoring those who lost
their lives, recognizing those who served and responded, and reflecting on the importance of
community, service, and unity.

For businesses, the most appropriate role may simply be to pause and recognize the day
respectfully.

MCMR Tip

Some dates call for reflection, not promotion.

Content Ideas

Share a respectful remembrance message.
Highlight a local service organization.

Encourage community volunteerism.

Recognize first responders and service members.
Share educational resources about September 11.
Highlight a local service project.

Recommended Content
A simple remembrance message or service-oriented community post.
Keep It Simple

Use a clean text graphic with a respectful message.



Caption Starter

Today we pause to remember the lives lost on September 11 and honor the courage, service,
and sacrifice of those who responded.

May remembrance continue to remind us of the importance of compassion, service, and
community.

Call to Action

Take a moment to remember.

Learn more about community service opportunities.
Support a local service organization.

Consider volunteering in your community.

Visual Direction

Minimal typography, respectful photography, or simple imagery. Avoid overly commercial
graphics.

Think Beyond Social

Consider participating in a community service project or highlighting a local nonprofit doing
service work.

Awareness Reminder

Avoid promotions, discounts, product pushes, or messaging that centers the organization. The
focus should remain on remembrance, service, and community.

Hashtags

#September11 #PatriotDay #NeverForget #DayOfService #CommunityService




National Grandparents Day

Date: September 13, 2026
Priority: Supporting
Best For:

Family-Focused Businesses, Healthcare Organizations, Financial Advisors, Senior
Organizations, Community Groups, Local Businesses

Why It Matters

Grandparents Day creates a natural opportunity to celebrate family relationships, wisdom,
memories, and intergenerational connections.

Businesses can participate by recognizing the role older generations play in families and
communities rather than simply creating a promotion.

Stories work particularly well here because they make the content personal.

MCMR Tip

Use family-centered holidays to tell stories, not just advertise products.

Content Ideas

Share a team member's favorite memory with a grandparent.
Ask followers to share advice from a grandparent.

Feature an intergenerational community story.

Share family traditions.

Highlight programs supporting older adults.

Recommended Content

A story-driven post featuring a real person and a meaningful memory.
Keep It Simple

Share one photograph and one question.

Caption Starter

Some of the best lessons we carry with us come from the people who helped shape us.



Today we're celebrating grandparents and the wisdom, stories, traditions, and encouragement
they share across generations.

What's one lesson you'll always remember?

Call to Action

Share a favorite memory.

Tag a grandparent.

Tell us one lesson you've learned.
Celebrate someone who helped shape you.

Visual Direction

Family photography, portraits, handwritten-style quotes, or warm community imagery.
Think Beyond Social

Turn a story into a newsletter feature or community spotlight.

Hashtags

#GrandparentsDay #FamilyMatters #CommunityConnections #GenerationalWisdom
#FamilyStories




International Day of Democracy

Date: September 15, 2026

Priority: Supporting | Use With Awareness

Best For:

Civic Organizations, Educational Nonprofits, Community Organizations, Schools, Community
Leaders

Why It Matters

International Day of Democracy can support educational conversations about participation, civic
responsibility, leadership, and community involvement.

Organizations should remain thoughtful and nonpartisan unless their mission specifically calls
for a different approach.

The opportunity is to encourage informed participation rather than promote a particular political
viewpoint.

MCMR Tip

Educational civic content should help people participate thoughtfully, not tell them what
to think.

Content Ideas

Share a civic education resource.

Explain how community participation works.
Highlight local community leaders.

Share a history or civics fact.

Encourage respectful community dialogue.
Feature a local civic organization.

Recommended Content
A simple educational carousel explaining one aspect of civic participation.
Keep It Simple

Share one reliable civic resource and explain why it matters.



Caption Starter
Strong communities depend on people who participate, listen, learn, and stay engaged.

Today we're recognizing International Day of Democracy with a reminder that community
involvement can take many forms.

What is one way you stay connected to your community?

Call to Action

e Learn more.

e Explore a civic resource.

e Getinvolved locally.

e Share a community organization you support.
Visual Direction

Clean educational graphics, community photography, or civic-themed illustrations.
Think Beyond Social
Create a civic resource page or community-resource newsletter.

Awareness Reminder

Keep messaging educational and nonpartisan unless advocacy is part of the organization's
established mission.

Hashtags

#DemocracyDay #CivicEngagement #CommunityParticipation #CommunityEducation
#StrongerCommunities




National IT Professionals Day

Date: September 15, 2026

Priority: Supporting
Best For:

Technology Companies, Managed Service Providers, Software Companies, IT Departments,
Professional Services

Why It Matters

Technology keeps many organizations operating, but IT professionals often work behind the
scenes.

National IT Professionals Day gives technology companies and employers an opportunity to
recognize the people responsible for maintaining systems, solving problems, protecting
information, and helping teams work effectively.

It can also become an educational opportunity for businesses that need to understand
technology better.

MCMR Tip

Recognize the people behind the systems your customers depend on.

Content Ideas

Feature an IT professional.

Share common technology misconceptions.

Highlight cybersecurity habits.

Show a behind-the-scenes IT task.

Share a technology tip for small businesses.

Ask employees what technology they couldn't work without.

Recommended Content
An employee spotlight combined with one practical technology tip.
Keep It Simple

Post a photograph of your IT team with one sentence about what they do.



Caption Starter
A lot of important work happens behind the scenes.

Today we're recognizing the IT professionals who help keep organizations connected, secure,
productive, and moving forward.

Thank you for solving the problems most of us don't even see.

Call to Action

Thank your IT team.

Share a technology question.
Save this tip.

Learn more about [Service].

Visual Direction

Authentic workplace photography, technology details, clean diagrams, or simple branded
graphics.

Think Beyond Social
Turn the topic into a technology checklist or small-business cybersecurity article.

Hashtags

#ITProfessionalsDay #Technology #SmallBusinessTechnology #Cybersecurity
#BusinessGrowth




Constitution Day & Citizenship Day

Date: September 17, 2026

Priority: Supporting | Use With Awareness

Best For:

Educational Organizations, Schools, Libraries, Nonprofits, Community Organizations, Civic
Groups

Why It Matters

Constitution Day and Citizenship Day provide an opportunity to encourage civic education and
appreciation for citizenship.

For organizations serving communities, the day can support educational resources, history
lessons, community discussions, and opportunities to learn more about civic participation.

MCMR Tip

Use educational observances to give your audience something useful to learn, not
simply something to acknowledge.

Content Ideas

Share a Constitution fact.

Recommend a civic education resource.

Highlight a local library or educational organization.
Create a simple history timeline.

Share information about citizenship education.
Ask an educational question.

Recommended Content

An accessible educational carousel.
Keep It Simple

Share one fact and one reliable resource.

Caption Starter

Learning about our civic history helps us better understand the communities we live in today.



Today we're recognizing Constitution Day and Citizenship Day with a simple reminder to keep
learning, asking questions, and staying engaged.

Call to Action

Explore a civic resource.

Learn something new.

Visit your local library.

Share a resource with someone else.

Visual Direction

Clean educational typography, historical imagery, books, documents, or classroom/community
photographs.

Think Beyond Social

Develop a downloadable civic education resource.

Awareness Reminder

Keep the focus educational and respectful. Avoid turning the observance into partisan
messaging.

Hashtags

#ConstitutionDay #CitizenshipDay #CivicEducation #CommunityLearning #HistoryMatters

National Professional House Cleaners Day

Date: September 17, 2026
Priority: Supporting
Best For:

Cleaning Companies, Home Service Providers, Property Managers, Real Estate Professionals,
Home-Focused Businesses

Why It Matters



Professional cleaners perform work that directly affects the comfort, health, and functionality of
homes and businesses.

This holiday creates a natural opportunity for cleaning companies to recognize their teams,
educate customers about cleaning practices, and highlight the value of professional service.

MCMR Tip

Show the expertise behind a service customers may otherwise take for granted.

Content Ideas

Introduce a cleaner or team member.

Share cleaning tips.

Explain what professional cleaning includes.
Show a before-and-after.

Share customer appreciation.

Highlight a favorite cleaning tool.

Recommended Content
A before-and-after post paired with one educational tip.
Keep It Simple

Share one cleaning tip that customers can use today.

Caption Starter

Today we're celebrating the professionals who help homes, businesses, and shared spaces feel
cleaner, healthier, and more comfortable.

We're grateful for the people who take pride in doing the work well.

Call to Action

Save this cleaning tip.

Share with a homeowner.
Thank a cleaning professional.
Learn more about [Service].

Visual Direction

Before-and-after photography, team photos, clean spaces, or simple educational graphics.



Think Beyond Social

Create a seasonal home-cleaning checklist or customer guide.

Hashtags

#ProfessionalHouseCleanersDay #CleaningBusiness #HomeServices #SmallBusiness
#SupportLocal




International Equal Pay Day

Date: September 18, 2026

Priority: Supporting | Use With Awareness

Best For:

HR Professionals, Nonprofits, Leadership Organizations, Employers, Professional Associations

Why It Matters

International Equal Pay Day provides an opportunity to discuss workplace fairness,
compensation practices, professional development, and organizational responsibility.

For organizations that choose to participate, the strongest approach is thoughtful education
rather than performative messaging.

Businesses can use the day to review their own practices or share resources that help
employees understand compensation and professional development.

MCMR Tip

Before talking about workplace equity publicly, look at what your organization is doing
internally.

Content Ideas

Share educational resources.

Discuss transparent compensation practices.
Highlight professional-development opportunities.
Encourage leadership conversations.

Share employee education resources.

Explain why pay transparency matters.

Recommended Content

An educational post or resource rather than a promotional campaign.
Keep It Simple

Share one credible resource and one reflection question.

Caption Starter



Fairness at work deserves more than a conversation once a year.

International Equal Pay Day provides an opportunity to learn more about compensation,
opportunity, professional development, and the practices that help create stronger workplaces.

Call to Action

Learn more.

Explore workplace resources.
Start a leadership conversation.
Share an educational resource.

Visual Direction

Clean typography, data-informed graphics, professional portraits, and accessible charts.
Think Beyond Social

Create an internal workplace checklist or educational newsletter.

Awareness Reminder

Avoid self-congratulatory claims unless they can be supported. Focus on learning, transparency,
and meaningful action.

Hashtags

#EqualPayDay #WorkplaceEquity #ProfessionalDevelopment #Leadership #FairWorkplace




National Cheeseburger Day

Date: September 18, 2026
Priority: Light-Touch
Best For:

Restaurants, Food Trucks, Grocery Stores, Cafés, Hospitality Businesses, Community
Organizations

Why It Matters

National Cheeseburger Day is a simple engagement opportunity for food businesses and local
organizations.

It does not need to become a complicated campaign. A photograph, poll, menu feature, or local
restaurant spotlight can create a lighthearted conversation.

MCMR Tip

Fun content can build familiarity without needing a serious business lesson.

Content Ideas

Ask "What's on your perfect burger?"
Feature a signature burger.

Highlight a local restaurant.

Share a team favorite.

Create a burger poll.

Share a behind-the-scenes food photograph.

Recommended Content

A simple poll or visually appealing food photograph.
Keep It Simple

Post one burger photograph and ask one question.

Caption Starter

Let's settle an important question: What's on your perfect cheeseburger?



Classic toppings? Something spicy? A little unexpected?

Tell us your favorite combination.

Call to Action

Vote in the comments.

Tag a burger lover.

Share your favorite local restaurant.
Save this post.

Visual Direction

High-quality food photography with minimal text.

Think Beyond Social

Feature a local restaurant in an email or community guide.
Hashtags

#NationalCheeseburgerDay #FoodieCommunity #SupportLocal #RestaurantMarketing
#CommunityEngagement




Talk Like a Pirate Day

Date: September 19, 2026
Priority: Light-Touch
Best For:

Retailers, Restaurants, Creative Businesses, Family Businesses, Community Organizations,
Social Media-Focused Brands

Why It Matters
Talk Like a Pirate Day is a purely fun opportunity to show personality.
It can work particularly well for brands that already use humor and casual communication.

There is no need to force a business lesson onto it. Sometimes the value is simply giving your
audience a reason to smile.

MCMR Tip

If your brand naturally has a sense of humor, let your personality show.

Content Ideas

Create a pirate-themed poll.

Share a playful team photograph.

Create a themed product display.

Run a simple caption contest.

Ask followers to translate a common phrase into pirate speak.
Create a short video.

Recommended Content

A playful social post designed for comments.
Keep It Simple

Create one funny graphic and one question.

Caption Starter

Ahoy, mateys!



We're taking a brief break from serious business today.

If your business had a pirate ship, what would you name it?

Call to Action

Name your ship.

Tag your crew.

Vote in the comments.

Share this with your favorite pirate.

Visual Direction

Playful illustrations, bold typography, and restrained use of brand colors.
Think Beyond Social

Use audience responses as inspiration for a lighthearted newsletter section.

Hashtags

#TalkLikeAPirateDay #FunMarketing #SocialMediaEngagement #SmallBusiness
#CommunityConversation




National CleanUp Day

Date: September 19, 2026

Priority: Featured

Best For:

Environmental Nonprofits, Community Organizations, Municipalities, Volunteer Groups, Local
Businesses, Chambers of Commerce

Why It Matters

National CleanUp Day connects naturally to community action.

Businesses and nonprofits can use this opportunity to encourage volunteerism, organize a
neighborhood activity, highlight environmental responsibility, or recognize people already
making a difference.

This is especially valuable for organizations that want their marketing to demonstrate community
involvement through action rather than simply messaging.

MCMR Tip

Community marketing is strongest when people have an opportunity to participate.

Content Ideas

Organize a cleanup.

Highlight a local environmental group.

Share cleanup tips.

Feature volunteers.

Share before-and-after photographs.

Encourage businesses to clean around their storefronts.

Recommended Content

A simple community participation challenge.

Keep It Simple

Invite your audience to spend 20 minutes improving one shared space.

Caption Starter



Small actions can make a visible difference.

For National CleanUp Day, we're encouraging our community to choose one place, one small
action, and one opportunity to make our surroundings a little better.

What area of your community would you love to see cleaned up?

Call to Action

Join a cleanup.

Organize your own.

Tag a community partner.
Share your cleanup photos.

Visual Direction

Before-and-after community photography, volunteers in action, neighborhood images, and
simple checklists.

Think Beyond Social

Turn the activity into a community impact story, newsletter feature, or partnership spotlight.

Hashtags

#NationalCleanUpDay #Communitylmpact #Volunteerism #KeepOurCommunityClean
#CommunityService




International Day of Peace

Date: September 21, 2026

Priority: Featured | Use With Awareness

Best For:

Nonprofits, Schools, Faith Organizations, Healthcare Organizations, Community Organizations,
Mission-Driven Businesses

Why It Matters

International Day of Peace creates an opportunity to talk about cooperation, understanding,
compassion, and the importance of peaceful communities.

Organizations should avoid turning the day into a self-promotional campaign.

Instead, use the platform to encourage thoughtful reflection, community connection, and positive
action.

MCMR Tip

Use your platform to encourage connection rather than center your organization.

Content Ideas

Share a message about community cooperation.
Highlight a peacebuilding organization.

Feature a community partnership.

Ask what peace means in everyday life.

Share educational resources.

Highlight a local initiative bringing people together.

Recommended Content
A reflective community message paired with a question.
Keep It Simple

Share one meaningful statement and ask your audience how they contribute to peaceful
communities.

Caption Starter



Peace can begin with everyday choices: listening, understanding, helping, and making room for
others.

Today we're recognizing International Day of Peace and reflecting on the role each of us can
play in creating stronger, more compassionate communities.

Call to Action

Share what peace means to you.
Support a community organization.
Learn more.

Share a message of peace.

Visual Direction

Minimalist typography, peaceful community imagery, diverse groups, nature, or collaborative
moments.

Think Beyond Social
Create a community resource list or partnership feature.

Awareness Reminder

Avoid sales language or self-centered messaging. Focus on reflection, education, connection,
and community.

Hashtags

#InternationalDayOfPeace #PeaceDay #CommunityConnection #StrongerCommunities #Peace




World Gratitude Day

Date: September 21, 2026
Priority: Supporting
Best For:

Small Businesses, Nonprofits, Service Providers, Community Organizations, Professional
Services, Employers

Why It Matters

Gratitude is one of the simplest ways to strengthen relationships.

World Gratitude Day provides an opportunity to recognize customers, employees, volunteers,
donors, partners, mentors, and community members.

For businesses and nonprofits, appreciation can become an important relationship-marketing
practice.

MCMR Tip

Don't just tell people you value them. Show them specifically why.

Content Ideas

Thank a customer.

Recognize a volunteer.

Highlight a community partner.

Share a team gratitude list.

Ask followers who they appreciate.
Create a customer appreciation story.

Recommended Content

A genuine thank-you post featuring specific people or contributions.

Keep It Simple

Write down five people or groups your organization is grateful for and recognize them.

Caption Starter



Gratitude is easy to say, but even more meaningful when we take the time to name the people
who make a difference.

Today we're grateful for our customers, team, partners, volunteers, and community.

Thank you for being part of [Organization Name]'s journey.

Call to Action

Tag someone you're grateful for.
Share your gratitude.

Thank a community partner.

Tell us who made a difference for you.

Visual Direction

Candid photographs, handwritten notes, team images, customer stories, or simple gratitude
graphics.

Think Beyond Social

Turn the recognition into a newsletter or customer appreciation email.

Hashtags

#WorldGratitudeDay #Gratitude #CustomerAppreciation #CommunityMatters #ThankYou




First Day of Fall

Date: September 22, 2026

Priority: Featured

Best For:

Retailers, Restaurants, Home Services, Professional Services, Local Businesses, Creative
Businesses

Why It Matters
The first day of fall is one of September's broadest seasonal marketing opportunities.

People naturally begin thinking about cooler weather, routines, school schedules, holidays,
home projects, seasonal food, events, and the final months of the year.

This gives businesses a chance to help customers prepare rather than simply announce that fall
has arrived.

MCMR Tip

Seasonal marketing works best when you help your audience prepare for what's next.

Content Ideas

Create a fall preparation checklist.
Share seasonal tips.

Launch a fall service.

Feature autumn products.

Share team fall traditions.

Create a "what we're preparing for" post.

Recommended Content

Create a practical fall checklist tailored to your audience.
Keep It Simple

Share three things customers should prepare for this fall.

Caption Starter



Fall is here, and with a new season comes a chance to reset, prepare, and enjoy what's ahead.

Here are three things we're doing this season at [Organization Name]:

1. [Item]
2. [ltem]
3. [ltem]

What are you looking forward to this fall?

Call to Action

e Save this checklist.

e Tell us your favorite fall tradition.
e Prepare with us.

e Explore our fall services.

Visual Direction

Warm seasonal photography, clean flat lays, fall textures, team images, and coral/peach
accents.

Think Beyond Social

Use the topic for a fall email campaign, seasonal checklist, blog, or service guide.

Hashtags

#FirstDayOfFall #FallMarketing #Autumn #SmallBusiness #SeasonalMarketing




National Voter Registration Day

Date: September 22, 2026

Priority: Featured | Use With Awareness

Best For:

Nonprofits, Community Organizations, Civic Organizations, Educational Institutions, Community
Leaders

Why It Matters

National Voter Registration Day creates an opportunity for organizations to encourage civic
participation and help people access accurate registration information.

The strongest approach is informational and nonpartisan.

Organizations can direct audiences to appropriate registration resources without telling people
how to vote.

MCMR Tip

Make participation easier by providing information, not political persuasion.

Content Ideas

Share voter-registration resources.

Explain how to check registration status.

Highlight important registration deadlines using reliable sources.
Create a civic participation checklist.

Partner with a community organization.

Share general information about civic engagement.

Recommended Content

A simple resource post directing people to reliable voter-registration information.
Keep It Simple

Share one trusted registration resource and explain what people can use it for.

Caption Starter



Civic participation starts with knowing how and where to participate.

Today is National Voter Registration Day, making it a good opportunity to check your registration
information and learn more about the process in your area.

Call to Action

Check your registration.

Learn more.

Share this resource.

Encourage someone to participate.

Visual Direction

Clean, accessible civic graphics without candidate imagery or partisan design.
Think Beyond Social

Create a community resource page or informational email.

Awareness Reminder

Keep the content nonpartisan unless civic advocacy is explicitly part of the organization's
established mission. Do not use the post to promote candidates or political parties.

Hashtags

#NationalVoterRegistrationDay #CivicEngagement #CommunityParticipation #RegisterToVote
#CommunityEducation

National Business Women's Day

Date: September 22, 2026
Priority: Featured
Best For:

Small Businesses, Women-Owned Businesses, Chambers of Commerce, Professional
Organizations, Nonprofits, Community Organizations



Why It Matters

National Business Women's Day creates an opportunity to recognize women entrepreneurs,
leaders, employees, mentors, and community partners.

Rather than making the content a generic celebration, highlight real people and specific
contributions.

This can also strengthen connections among local businesses and create opportunities for
collaboration.

MCMR Tip

Recognition becomes more meaningful when you explain the impact behind the
accomplishment.

Content Ideas

Feature a woman entrepreneur.

Highlight a woman-owned local business.
Interview a woman leader.

Share a founder story.

Recognize a mentor.

Create a community business spotlight.

Recommended Content

A real-person spotlight.

Keep It Simple

Feature one woman and share three things you admire about her work.

Caption Starter

Today we're celebrating the women who build businesses, lead teams, create opportunities,
support their communities, and continue to make an impact.

We're especially grateful for [Name] and the work she continues to do in [community/industry].

Call to Action

e Recognize a woman leader.
e Support a woman-owned business.
e Tag someone who inspires you.



e Share her story.
Visual Direction

Professional portraits, authentic business photography, community images, and clean quote
graphics.

Think Beyond Social
Create a women-in-business newsletter feature or local business spotlight series.
Hashtags

#NationalBusinessWomensDay #WomenInBusiness #WomenEntrepreneurs
#CommunityLeadership #SupportWomenOwned




World Car Free Day

Date: September 22, 2026

Priority: Light-Touch | Use With Awareness

Best For:

Environmental Organizations, Community Organizations, Local Governments, Sustainable
Businesses, Urban Organizations

Why It Matters

World Car Free Day creates a conversation about transportation, sustainability, walkability,
public spaces, and environmental responsibility.

Not every organization needs to create a major campaign around it.

For organizations connected to sustainability or community planning, it can be a useful
educational opportunity. For others, a simple conversation about alternative transportation may
be enough.

MCMR Tip

Choose sustainability conversations where your organization can contribute something
practical.

Content Ideas

Share alternative transportation ideas.
Highlight walkable local destinations.
Feature public transportation resources.
Share sustainability tips.

Encourage walking or biking when practical.
Highlight a local sustainability initiative.

Recommended Content
A local resource or simple sustainability checklist.
Keep It Simple

Share one practical way people can reduce unnecessary car trips.



Caption Starter
Small choices can add up.

World Car Free Day gives us a chance to think about how we move through our communities
and the ways we can make transportation a little more sustainable when practical.

What's your favorite way to get around your community?

Call to Action

Walk when practical.

Explore local transportation options.
Share a sustainability idea.

Learn more. [With a clickable link.]

Visual Direction

Community streets, walking paths, bicycles, public transportation, and clean environmental
graphics.

Think Beyond Social

Create a local sustainability resource or community guide.

Hashtags

#WorldCarFreeDay #Sustainability #SustainableCommunity #EnvironmentalAwareness
#CommunityLiving




National Family Day

Date: September 26, 2026
Priority: Supporting
Best For:

Family-Focused Businesses, Schools, Healthcare Organizations, Nonprofits, Community
Organizations, Local Businesses

Why It Matters

National Family Day encourages people to make time for family relationships.

Businesses can participate by encouraging meaningful connection rather than simply promoting
family-related products or services.

Family stories, traditions, questions, and simple activities can create warm community
engagement.

MCMR Tip

Give your audience ideas on how to spend quality time with their family.

Content Ideas

Ask about family traditions.

Share a team family tradition.

Create a family activity checklist.
Highlight a community family program.
Share a favorite family recipe.
Encourage screen-free family time.

Recommended Content

A simple conversation prompt.

Keep It Simple

Ask followers to share one family tradition they want to keep.

Caption Starter



Family time doesn't have to be complicated.

Sometimes it's dinner around the table, a favorite recipe, a walk around the neighborhood, or
simply catching up after a busy week.

Today we're celebrating National Family Day.

What's one family tradition you hope never changes?

Call to Action

Share a family tradition.
Tag someone you love.
Save this idea.

Spend time together today.

Visual Direction

Authentic family photography, community activities, warm lifestyle images, and clean
typography.

Think Beyond Social
Create a family activity checklist or newsletter feature.

Hashtags

#NationalFamilyDay #FamilyTime #CommunityMatters #FamilyTraditions
#CommunityConnection




World Tourism Day

Date: September 27, 2026

Priority: Featured

Best For:

Tourism Organizations, Chambers of Commerce, Local Businesses, Hotels, Restaurants,
Attractions, Community Organizations

Why It Matters

World Tourism Day provides an opportunity to highlight local destinations, businesses,
attractions, culture, hospitality, and the economic value of visitors.

Local businesses do not have to be tourism companies to participate.

Restaurants, retailers, museums, service providers, and community organizations can all
contribute to a stronger local visitor experience.

MCMR Tip

Tourism marketing can also be community marketing. Show people what makes your
area worth experiencing.

Content Ideas

Create a local day-trip guide.

Feature local attractions.

Highlight small businesses visitors should know.
Share a local history story.

Create a restaurant or shopping guide.

Feature a community partner.

Recommended Content

Create a "local favorites" guide featuring several community businesses.
Keep It Simple

Highlight three local places you recommend.

Caption Starter



Sometimes you don't have to travel far to discover something new.

For World Tourism Day, we're celebrating the people, places, businesses, and experiences that
make our community worth exploring.

What local destination would you recommend to someone visiting for the first time?

Call to Action

Share a local favorite.
Visit a local business.
Save this guide.

Tag a community partner.

Visual Direction

Local photography, landmarks, storefronts, food, attractions, and community scenes.
Think Beyond Social
Create a downloadable local guide, blog article, email feature, or chamber partnership.

Hashtags

#WorldTourismDay #ShopLocal #SupportLocal #CommunityTourism #LocalBusiness




National Good Neighbor Day

Date: September 28, 2026

Priority: Featured

Best For:

Small Businesses, Local Businesses, Community Organizations, Nonprofits, Neighborhood
Groups, Service Providers

Why It Matters
Good Neighbor Day fits naturally with MCMR's emphasis on community.

Businesses depend on the neighborhoods around them. Nonprofits depend on community
participation. Local organizations can use this day to recognize the people and relationships that
make communities stronger.

It is an opportunity for businesses to look outward and celebrate the community they serve.

MCMR Tip

Your community is more than your customer list. Build relationships with the people and
organizations around you.

Content Ideas

Spotlight a neighboring business.

Recognize a community volunteer.

Share a neighborhood story.

Organize a small kindness activity.

Thank a community partner.

Ask followers what makes their neighborhood special.

Recommended Content

A community spotlight featuring another local person or organization.
Keep It Simple

Thank one neighboring business publicly.

Caption Starter



Good neighbors make communities stronger.

Today we're celebrating the people, businesses, organizations, and everyday acts of kindness
that help make our community a place where people can connect and grow.

We're especially grateful for [Name/Organization].

Call to Action

Tag a good neighbor.

Support a local business.

Share a community story.

Thank someone who helps your neighborhood.

Visual Direction

Local photography, storefronts, community events, neighbor-to-neighbor moments, and candid
images.

Think Beyond Social
Turn the spotlight into a monthly community-partner series.

Hashtags

#NationalGoodNeighborDay #CommunityMatters #SupportLocal #NeighborhoodBusiness
#CommunityConnections




International Podcast Day

Date: September 30, 2026

Priority: Supporting
Best For:

Marketing Agencies, Consultants, Coaches, Podcasters, Professional Services, Educators,
Nonprofits

Why It Matters

Podcasts can help organizations demonstrate expertise, tell stories, educate audiences, and
build relationships over time.

International Podcast Day can be used by organizations with existing podcasts as a promotional
opportunity, but it can also be useful for businesses that simply want to explore audio content or
highlight valuable podcasts.

MCMR Tip

You do not need to start a podcast to benefit from podcast-style storytelling.

Content Ideas

Recommend useful podcasts.

Share your favorite episode.

Repurpose an interview.

Highlight a podcast appearance.

Create a short audio clip.

Explain what your organization could teach in a podcast.

Recommended Content

Share a short list of podcasts your audience would genuinely find useful.
Keep It Simple

Recommend three podcasts and explain why each one is worth listening to.

Caption Starter



Great ideas are everywhere, and podcasts make it easier to learn while we're working,
commuting, exercising, or simply taking a break.

For International Podcast Day, we're sharing a few shows that have given our team useful ideas
and new perspectives.

What podcast would you recommend?

Call to Action

Share your favorite podcast.
Save this list.

Recommend an episode.
Listen and learn.

Visual Direction

Podcast microphones, headphones, clean audio-wave graphics, or branded recommendation
cards.

Think Beyond Social

Turn the recommendations into a newsletter, blog, resource page, or podcast episode.

Hashtags

#InternationalPodcastDay #PodcastMarketing #ThoughtLeadership #ContentMarketing
#BusinessEducation




International Translation Day

Date: September 30, 2026

Priority: Supporting | Use With Awareness

Best For:

International Organizations, Educational Institutions, Nonprofits, Multilingual Businesses,
Community Organizations, Professional Services

Why It Matters

International Translation Day provides an opportunity to recognize the importance of language
access and communication across cultures.

For businesses serving multilingual audiences, this can also be a valuable reminder to review
whether customers can actually understand and access important information.

Marketing is more effective when people can understand it.

MCMR Tip

Accessible communication is not just about reaching more people. It is about making
sure people can understand what you are saying.

Content Ideas

Highlight multilingual services.

Review your website language options.
Share communication tips.

Recognize translators.

Explain why language access matters.
Highlight multilingual community resources.

Recommended Content
Create an educational post about language accessibility.
Keep It Simple

Review one important customer-facing resource and ask whether it is accessible to the
audiences you serve.



Caption Starter
Good communication begins with being understood.

International Translation Day is a reminder of the important role translators and language
professionals play in helping people access information, services, education, and opportunities.

If your organization serves multilingual audiences, this is also a good time to ask: Are we
making it easy for everyone to understand us?

Call to Action

Review your communication.
Explore language-access resources.
Share this reminder.

Learn more.

Visual Direction

Use multilingual typography thoughtfully, diverse community photography, clean layouts, and
accessible text.

Think Beyond Social

Review website pages, customer resources, forms, newsletters, and downloadable materials for
language accessibility.

Hashtags

#InternationalTranslationDay #LanguageAccess #AccessibleCommunication
#MultilingualMarketing #Communitylnclusion




September 2026 Marketing Playbook

Practical Holiday Marketing Ideas for Small Businesses,
Entrepreneurs & Nonprofits

September does not require more content.

It requires more intentional content.

Use the holidays that naturally connect to your audience, expertise, community, and mission.
Let some observances remain simple. Give sensitive topics the respect they deserve. Use
educational opportunities to build trust. Use community opportunities to strengthen
relationships. And use seasonal moments to help your audience prepare for what comes next.

Most importantly, remember that a holiday is not the strategy.
The strategy is what you do with the opportunity.
Choose purpose over pressure.

Choose relevance over volume.

Choose relationships over reach alone.

And choose marketing that helps your audience move forward with greater clarity and
confidence.

Published by:
McCord & Cargile Marketing Resources

Helping small businesses, entrepreneurs, and nonprofits market with clarity, confidence, and
purpose.

© 2026 McCord & Cargile Marketing Resources. All rights reserved.
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